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China Association of Fragrance Flavour and Cosmetic Industries

KT 2022 FZER M- WHE B XBRTIERIERN

BH KRB

AERNFEMCF ek BHrxTimmsr 2w TE
WELY (BERATHR “THLE” BEXREHF LR E
HRERFEAARNNE Y, HEL (ATRHEZLFH &0
XEHRFEL), RAGCFREEFAEZRE LA, 1Tk
WHF A AP R 2022 2 FH R~ RiE BREFRT
fe. L H, eREAIEHHEFRE “XTHRITE 2022
FEXERGFRESTBFERIENEL”, AT
B i FBWERA TR T, A RETE T

Hid R R AR AN (R A A 1 F XK
) T 20225 7H 22 HEHFRAMA (BEAFR—KX=
A EF R REWS (FRSBLMH 2D,

WeEBAA: BES
Ex R EiE: 18401561573

B8 : liangyanhui@caffci. org



B AR T FERRAERIM =21 F5LAE=
Hi 2 S 4% 508

et E /AR HATFR, HENEEFRLEHFRT
FH, IEHREI LR IFEFTANFRSHBHATIHR,
TEPDNE TR, HHLSAT, BEFERLA (EFA®
i) B &)

M. 1. Tl B4 E RS T a x THHFTE 2022
FEXERRFRE BRXER TR
2. HXEF M RESTHFEMP




