bo'h b

" 7 2 M T Blp 2 S

China Association of Fragrance Flavour and Cosmetic Industries

FhMF [2017) 3 &

KT HIZE 2016 471 3 44 b B 38 B 38 4

AR KB

E R REMHABRRIFENANEET, hawHE
WE TR EZE, BT, ERTELZHE N, hEW
HRBFERE TERELETHY K, KEREHAEETH
B, AMERETE. EETYRENHEHET BRI
A KIE

EHN—FE, FEL AL RENERERE F T oL
X8 T, 2016 4 T FHAEMR X TN HEI 4,
WEEMARETR R “REL TR (2016 FTHEFEH)” +
HWAEARATEZE, T2HA10H (BHE) sble Fips (3
FEA) REANHARLZER2RBRAEEEEM. 4T
ol RIAWEKE, BB FRRE2 A TTLSHT, ®A
SHEEME=ZFATHAE;, STLRENTLERE, he
HRERRERBERENSL,

MNTEMAAR (Flae, b a5 M5k K E A



MEXRSE) T LRAREEHZ T REEHRE TEHN,
ERARER G AEEMBAE, KR,
Bk A A: B4 (fengr@caffci.org), 010-67663035

x| FH (liushanshan@caffci. org), 010-67663114-822

£ HE.: 010-67663114-833

M. ®IES TR (2016 £ THEH)




